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Strategy in Action | Key Updates

Premiumization across categories been stepped up
through product development, targeted marketing and
differentiated services.

* |ncreased emphasis on developing new generation
premium products- BLDC Fans, CoB Lighting, multi-
pole MCB and loT products

= Ambition to substantially grow premiumization

across all categories from the present ~30% levels

Geared for disproportionate growth through distribution

expansion, improved product mix, and new products.
B2C

= High thrust on premium products with focus on
Consumer Luminaires & new COB launches.
= Single-digit value growth and high-volume growth,

reassuring the strategy execution.
B2B

= Steep double-digit growth in P-Lum & Tender
= Prestigious projects implemented during the Q2 and

to continue. Healthy enquiry pipeline

Service Direct-to-Market

Transitioning fans servicing from MD to Direct

= Completed 21 market Direct Service transition.

= Digital Tools enhancing direct consumer reach

= 19k+ pincodes covered with wide ASC network

= Significantly improved Service experience.

DTM for Fans

= 35% growth in DTM states in Q2FY25.

= Better mix and realization. High focus on premium
products with new product launches

= Gujarat successfully stabilized post transition.

= Digital & LFR business grew by high double-digit.
= Market share gain on online platforms with sell-out emphasis

» Quick commerce presence rapidly growing

= Spark ‘Sanchay’ delivered cost savings of X36 Cr in H1FY25, partly
offsetting the impact of commodity price increases.

= Hyderabad stability and ramp up in progress
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Financial Results | Snapshot

Q2FY25 H1FY25
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Financial Results | Highlights

Robust Growth| Strategy in action delivering results

Achieved 16.4% YoY revenue growth, with encouraging performance in the lighting, appliances and Fans segments
on the back of digital thrust, festival lifting and higher realizations.

Gross Margin expansion by 210 bps YoY, driven by improved mix, cost optimization and follow-through of price

increases

EBITDA Margin at 5.4% improved 175 bps YoY, with investments in GTM, organizational capabilities and expansion of
services infrastructure

1 Improved Working Capital Cycle: 19 days in Q2 FY25 (vs 27 days in Q2 FY24).

Capital expenditure of X47Cr during the quarter.
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Financial Results | Q2FY25 Segment Highlights

Industry leading growth in Lighting - driven by premiumization
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L&S grew at ~8% YoY, with distribution network expansion and
NPD contributing 5% of the revenue.

Lighting achieved double-digit value growth and high teens
volume growth despite ongoing price erosion in B2C.

The ongoing emphasis on premiumization in lighting has
resulted in a better product mix and a higher share of
luminaires.

Scaled-up electrician meets to enhance influencer engagement

P-Lum is experiencing strong traction with double-digit growth,
bolstered by a robust enquiry pipeline and order book.

Switchgear and wires saw muted growth due to pricing pressure
and commodity fluctuations, achieved mid-teens growth on a
sequential basis.

EBIT margin expanded due to an improved product mix,
although this was partially countered by ongoing price erosion
in B2C lighting.
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Financial Results | Q2FY25 Segment Highlights

Accelerating ECD growth with innovation and consumer centricity

Revenue = ECD achieved robust revenue growth of ~ 21% YoY, driven by an
improved product mix and higher volumes.

545

=  Appliances saw significant double-digit growth, fueled by strong
performance in water heaters, coolers, and kitchen appliances,

363 supported by strong festive buildup in E-com and Quick-com.

310

+20.9% YoV

XCr

19.3% QOQv =  BIS standards implemented for TPW fans from Sep-24 onwards

=  Fans showed high teens growth, performing well in General Trade,
even during a typically lean season for festive sales.

Q2FY23 Q2FY24 Q1FY25 Q2FY25 =  New Products focusing on Premium segment accounted 30% of
. primary sales in Fans - BLDC Fans contributing 25% of Ceiling
EEI el H2L T el Fans in the quarter. Premium and Déco categories in CF have high
teen growth.

9.1% 8.8% »  Hyderabad plant started production of ceiling fans in Sep-24, with

8.2% . stability and ramp-up expected in H2 FY 25.

=  Despite geopolitical challenges in key markets, international

30.9% YoY
i ° A business recorded single digit growth this quarter.

39 o
214%QoQ W =  EBIT margins expanded due to an improved product mix and price

increases taken in fans in Q1 FY 25.
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New Product Launches — H1 FY25

ECD
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Aeon BLDC Pro Aerosense UL BLDC Aerosense Non-UL . . .
Pro BLDC Pro Arena Blanco Zippy Pro Kitchen Klassic MG - 500W
N Y

4 Lighting
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Razor 3CCT panel Moodlight Recess Magnelite Fold Magnelite Grille Magnelite Linear Magnelite Track
Panel
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Lighting: Focus on building Value- Added LUM product portfolio

Diital Films and Influencers to promote LUM products
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Light up what you love.

Accent lighting from Orient Electric

Unmatched brightness. Unbelievable savings.

Range of energy-efficient LED Bulbs from Orient Electric
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Fans: Investments continued to build premium and BLDC portfolio

TV support continued for focus markets South,
West and WB focused

B R. | 50¢ 15 5000 FpOexs smosen [RESEE

7 [M7301:22 PM

23wl mYoiREe
Oa3zse BredeBn
et

A owget sganodd e bepmgl |

ORIENT AEROSLIM BLDC?®
THE FUTURE OF F

Strong 360 support to build flagship model — Aeon
BLDC

Hyperlocal OOH in South Markets
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Expanding Retail presence

Project Spotlight
Live fan displays at premium counters
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Mission Orange
Visibility at 2000+ outlets in H1

(€ €K BIRLA GROUP OI’IE_nt
electric




Key Projects executed in Street Lighting and Facade

Rail Bhawan . <2\ Srinagar Smart City Ayodhya

® FY24

= Rail Bhawan

= Srinagar smart city

= Surat Ahmedabad Metro
=  Mumbai Metro Rail Corp
= Ayodhya

= Surdarshan Setu

+ ™ PuriParikrama Marg

® H1FY25

=  Ghosukupur Salsabari (GSRP)
Project, Siliguri

= Meerut Najibabad Highway

=  Gurugram Sohna Higway

= Wadi Flyover

+« " Pune Metro
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Profit & Loss Statement

Particular (in Rs Crore) Q2FY25 Q2FY24 Q1FY25 QoQ% H1'25 H1'24 YoY%
Revenue from Operations 660.2 566.9 16.4% 754.9 -12.5% 1415.0 1272.5 11.2%
COGS 446 .4 395.2 12.9% 504.7 -11.6% 951.1 884.5 7.5%
Gross Profit 213.8 171.7 24.5% 250.2 -14.6% 464.0 388.0 19.6%
Gross Margin % 32.4% 30.3% 210 bps 33.1% -76 bps 32.8% 30.5% 230 bps
Employee Expenses 77.9 58.3 33.7% 77.0 1.2% 154.9 1254 23.5%
Other Expenses 100.2 92.8 8.0% 133.2 -24.8% 233.4 198.0 17.9%
EBITDA 35.7 20.7 72.5% 40.1 -11.0% 75.71 64.7 17.1%
EBITDA Margin % 5.4% 3.6% 175 bps 5.3% 9 bps 5.4% 5.1% 27 bps
Depreciation 19.6 14.2 38.3% 17.5 11.8% 37.2 28.5 30.4%
Financial Cost 6.0 5.2 16.3% 5.7 4.7% 11.7 11.1 5.8%
Other Income 4.2 3.4 24.7% 2.5 69.6% 6.7 6.2 7.1%
PBT (before exceptional Items) 14.2 4.7 203.4% 19.3 -26.1% 33.5 31.3 7.0%
Exceptional Income 0.0 18.7 0.0 0.0 18.7

Profit Before Tax (PBT) 14.23 234 -39.1% 19.3 -26.1% 33.5 50.0 -33.0%
Other comprehensive income 0.1 0.0 266.7% 0.1 0.0% 0.2 0.1 266.7%
Tax 3.82 4.9 -22.5% 5.0 -22.8% 8.8 11.9 -26.0%
Profit After Tax (PAT) 10.5 18.5 -43.0% 14.4 -27.0% 24.9 38.2 -34.7%
PAT Margin % 1.6% 3.3% -166 bps 1.9% -32 bps 1.8% 3.00% -124 bps
Earnings Per Share in Rs. 0.49 0.86 -43.4% 0.67 -27.2% 1.16 1.79 -35.0%
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Balance Sheet

Particular (in X Crore) As at Sep 30,2024 As at Mar 31, 2024 BParticular (in X Crore) As at Sep 30,2024  As at Mar 31, 2024
Assets Equities & Liabilities

Non-Current Assets Equity and Share Capital 21 21
Property, Plant and Equipment 375 140 Other Equity 629 618
Caplta! work in progress 11 223 Total Equity 650 639
Intangible Assets 16 17 s

S T EE seect 71 82 Non- Current Liabilities

Trade Receivables 8 10 Borrowings - -
Other Financial Assets 18 18 Lease Liabilities 49 65
Deferred Tax assets (net) 30 30 Long term provisions s 21
Non-current tax assets 6 0 Other N C t liabiliti 7 9
Other non-current assets 4 13 ermon-urren !a I I |.es

Total Fonzcirrént agséts 539 532 Total Non-Current Liabilities 81 94
Qe AeaE s Current Liabilities

Inventories 417 315 Borrowings 21 21
Investments 14 37 Lease liabilities 32 26
Trade Receivables 345 462 Trade payables 510 544
Cash & Bank Balance 40 66 Other Current Financial

Other Financial Assets 5 3 Liabilities a4 4>
Current Tax Assets 0 2 Short term provisions 31 30
Other current assets 43 34 Other Current liabilities 34 51
Total current assets 864 919 | liabiliti

<ot Lol for Eale 0 0 Total Current liabilities 672 718
Total Assets 1,403 1,451 Total Equity & Liabilities 1,403 1,451
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Key Ratios - H1FY25

Financial ratios H1FY23 H1FY24 H1FY25 Comments

ROCE (pre-tax) 29.2% 20.7% 15.4% Higher asset base due to Hyderabad plant capitalisation
Current Ratio 1.6 1.5 1.3

Net Working Capital Days 22 27 19

Debt-Equity ratio 0.03 0.03 0.03

Position as on September end (X Cr) H1FY23 H1FY24 H1FY25
Cash and bank balance 129 47 54
Borrowings* 15 18 21
Net Cash 114 29 33

*Borrowings include short-term borrowings
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Shareholder Information

Shareholding Pattern - Sep 30, 2024

Other Dlls
2.11%
(1.40%)

Flls

6.99%
(6.56%)

Stock Data
Bloomberg Ticker ORIENTEL IN
Promoters

BSE Ticker 541301 Mutual Funds 38.31%
25.78%

NSE Ticker ORIENTELEC (26.33%)

Market Capitalization (X Cr.) - Sep 30, 2024 5,129
No. of Shares Outstanding (Cr.) 21.34 Others

26.81%

(27.40%)

Figures in bracket represent corresponding details as on June 28, 2024
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DISCLAIMER: Cautionary statement regarding forward-looking statements This presentation may contain certain forward-looking statements relating to Orient Electric Limited. (“OEL”", or “Company”) and its future
business, development and economic performance. These statements include descriptions regarding the intent, belief or current expectations of the Company, its subsidiaries and associates and their respective
directors and officers with respect to the results of operations and financial condition of the Company, subsidiary or associate, as the case may be. Such forward-looking statements are not guarantees of future
performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to (1) competitive pressures; (2)
legislative and regulatory developments; (3) global, macroeconomic and political trends; (4) fluctuations in currency exchange rates and general financial market conditions; (5) delay or inability in obtaining
approvals from authorities; (6) technical developments; (7) litigation; (8) adverse publicity and news coverage, which could cause actual development and results to differ materially from the statements made in this
presentation. Company assumes no obligation to update or alter forward-looking statements whether as a result of new information, future events or otherwise. Any forward-looking statements and projections
made by third parties included in this presentation are not adopted by the Company and the Company is not responsible for such third-party statements and projections. This presentation has been prepared by the
Company based on information and data which the Company considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this presentation. This presentation may not be all inclusive and may not contain all the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this presentation is expressly excluded. This presentation and its contents are confidential and should not be distributed, published or reproduced, in
whole or in part, or disclosed by recipients directly or indirectly to any other person.
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